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15 November 2012  

 

 

Mr Gavin Prior 

General Manager 

Metrocentre 

Gateshead  

Tyne & Wear NE11 9YG  

 

Dear Mr Prior 

 

Re: Use of live animals at the Metrocentre 

 

Animal Defenders International (ADI) is a leading international animal welfare organisation 

with offices in London, Los Angeles and Bogota. Together with Northern Animal Rights (NAR) 

we are writing to express our dismay that the Metrocentre recently used a live reindeer from 

Adventure Valley at the switching on of the Christmas lights.    

 

ADI has particular expertise in the use of animals in the entertainment industry and in our 

campaigns have highlighted the deprivation and suffering (and often abuse) that these animals 

can experience. We recently met with Vision Express following their use of animals in 

advertising and, after we had discussed the issues and shown them video of various animals in 

entertainment and the training methods being used, Vision Express agreed to no longer feature 

wild or exotic animals in their advertising. 

 

In the wild, reindeer live in groups with some travelling between 9-40 miles a day in the same 

region, while others migrate up to 750 miles twice a year.  

 

Research by I Kojola found that reindeer prefer to be near to other members of their own herd, 

and would be found nearest to a former herd member 12.5% more often than expected. 

 

The inappropriateness of keeping reindeer in the UK has been reported in several national 

papers. The Times Online in 2010 cited research conducted by Dr Aiden Foster which said of 

reindeer: “They are not like other livestock. It is very difficult to keep these animals here. They 

are semi-wild and vulnerable to the diseases and parasites carried by British farm animals.”  

 

The Veterinary Laboratories Agency in its quarterly surveillance reports which highlight 

diseases and infections occurring in certain “captive exotic and farmed species” stated that: “In 

2008 a rise in the number of reindeer submissions was observed compared with previous years 

and the number of submissions in 2009 was similar to 2008.” The two most common diagnoses 

were both conditions which were associated with death. The report states that “In several 

submissions it was apparent that inappropriate diets were fed.”  

 

In the wild, reindeer have available a huge wide range of food. At least 62 species of lichen and 

282 kinds of seed plants are known to form part of their diet in North America alone. 

 



Frequent transportation, disruption of daily routines and separation from companions are 

standard practice for animals used in the entertainment industry; but such practices are known 

to cause stress which in turn, over time, leads to other problems such as reduced immune 

efficiency.  

 

ADI and NAR fully support creative marketing strategies but these should not include the use of 

live animals, which have no choice in the matter.   

 

We would therefore urge the Metrocentre – and indeed all shopping complexes owned by 

Capital Shopping Centres Group – to adopt a policy of not using live animals in future 

promotional activities.  

 

Thank you for your consideration and attention. We look forward to hearing from you soon.  

 

Yours sincerely 

 

 

 

Jan Creamer, Chief Executive, Animal Defenders International 

Jonathon Proctor, Campaigns Director, Northern Animal Rights  

 

cc:  Mr Mike Butterworth, CEO, Capital Shopping Centres Group, 40 Broadway, London SW1H 0BT 

 

 


